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Name of Campaign : Yes Equality Register to Vote Campaign 

Contact : Sandra Irwin-Gowran 

Description of the campaign: 

"Yes Equality – the campaign for civil marriage equality in Ireland was a coming together of three NGO 

(two are registered charities) to work collectively for a Yes vote in the marriage referendum which the 

Government had committed to holding a referendum on during the first half of 2015.  

In the republic of Ireland the register for electors for the referendum was compiled and completed in 

November 2014. This presented a challenge in that polls indicated a large amount of support for 

marriage equality from younger age groups, age groups who traditionally don’t vote in high numbers. The 

challenge was to engage people, particularly young people to the extent that they would see that their 

vote was crucial to the exercise of democracy.  

Yes Equality’s Register to Vote campaign was a voter registration drive that began in November 2014. Its 

objective was to create awareness among new and seasoned voters of the need to register to 

vote/check the electoral register to ensure they could have their say in the Constitutional Referendum on 

civil marriage equality. A secondary objective was to raise consciousness that the referendum would be 

held the following year (2015) and that it was an important vote in which all eligible voters should 

participate. Yes Equality worked closely to build partnerships with Student’s Union organisations, civic 

society organisations, political parties and others to promote the campaign among their members. By 

the end of the Campaign many of these organisations had adopted Yes Equality’s Register to Vote 

Branding on their social media sites encouraging their members to register to vote and to check the 

register if they had voted previously.  

The result of the Yes Equality Register to Vote initiative was the most successful voter registration drive 

in the history of the Irish state.  

Right across the country people registered people to vote and made the case for equality. LGBT groups, 

individuals, students unions, trade unions and equality supporters campaigned in campuses, workplaces 

and town centres across the country. Social media was absolutely integral to the success of the 

campaign. High profile people and celebrities posed for photographs with simple the simple message 

“I’m registered to vote, are you?” which the posted on social media.  

The campaign drove customer engagement across Facebook, Twitter and Instagram and resulted in 

66,000 people being added to the live register. These were new voters who had never voted in an election 

or referendum before. All social media channels were coordinated to increase impressions and active 



participation online. As a result of the popularity of the campaign from the outset, on the day of the 

referendum vote (in May 2015) the Yes Equality Facebook page had a reach of over 1,000,000. 

The budget for the Register to Vote campaign was limited to expenditure on the imagery associated with 

the campaign and props to gather interest in public places. The budget for the register to vote campaign 

was approximately €30,000 which was raised through small scale fundraising and sale of campaign 

materials, such as tee-shirts and badges. Materials to support the campaign included: 

• Mock ballot box 

• Mock ballot card – for individual to register their intention to register to vote and to provide their 

contact details to the campaign so that we could send out reminders. 

• Yes Equality tee-shirts & high visibility vests 

• Yes Equality badges  

• Yes Equality website and supporting social media platforms" 

 

Impact achieved by your Campaign: 

"The Register to Vote campaign captured the imagination of new and experienced voters alike. By the 

end of the three week campaign in November 2014, the Facebook page had reached over 20,000 likes in 

a three week period and thousands of new voters were added to the electoral register. In the final days 

before the electoral register closed images started to appear on social media of queues of young people 

completing their registration documents. There were many reports from local authorities of having to 

assign additional staff to register of electors. The scale of engagement with the right to vote had never 

been seen before.  

Yes Equality worked closely to build partnerships with Student’s Union organisations, civic society 

organisations, political parties and others to promote the campaign among their members. Each 

organisation adapted the core messaging and imagery from the campaign to reach their respective 

target groups, many organisations support the campaign by adapting the Campaign imagery with their 

organisations logo.   By the end of the Campaign many of these organisations had adopted Yes 

Equality’s Register to Vote Branding on their social media sites encouraging their members to register to 

vote and to check the register if they had voted previously.  

The result of the Yes Equality Register to Vote initiative was the most successful voter registration drive 

in the history of the Irish state.  

Right across the country people registered people to vote and made the case for equality. LGBT groups, 

individuals, students unions, trade unions and equality supporters campaigned in campuses, workplaces 

and town centres across the country. Social media was absolutely integral to the success of the 

campaign. High profile people and celebrities posed for photographs with simple the simple message 

“I’m registered to vote, are you?” which the posted on social media.  

The campaign drove customer engagement across Facebook, Twitter and Instagram and resulted in 

66,000 people being added to the live register. These were new voters who had never voted in an election 

or referendum before. All social media channels were coordinated to increase impressions and active 



participation online. As a result of the popularity of the campaign from the outset, on the day of the 

referendum vote (in May 2015) the Yes Equality Facebook page had a reach of over 1,000,000. 

The campaign for civil marriage equality that followed as the above statistics indicate had a national and 

international reach that resulted in widespread coverage on social and traditional medias. Indicative of 

this reach was the ‘Boat to Vote’ initiative, whereby thousands of eligible voters living and working 

overseas returned to vote on May 22nd. By the end of the campaign over 60 local Yes Equality groups 

existed nationwide with thousands of experienced and inexperienced campaigners canvassing their local 

areas every night. People who had never been involved in political campaigns before got involved 

because the campaign captured their imagination that they believed that they could contribute positively 

to our democracy.   

Yes Equality local groups targeted local media and places where large numbers of people gather, such as 

shopping centres, market squares and sporting events to engage with other voters on this important 

issue. As stated previously the vast majority of these were new to campaigning of this nature. The profile 

of campaigners was of a very heterogeneous group with age ranges from young and old and many 

heterosexual people joined their LGBT friends, family members and work colleagues in lending their 

support. There was also a very positive response among working class people many of whom, like young 

people in general, would be low turnout voters.  

The legacy of the campaign is of thousands upon thousands of new voters who became politicized by 

the campaign and who experienced democracy in a positive and powerful way. The legacy of this 

politicization will have a reach for generations to come." 

What makes the initiative innovative?  

"The Register to Vote campaign was innovative in that never before in Ireland's history had registering to 

vote captured the imagination of the public in such a way. The imagery of the campaign, the images 

generated by the campaign (especially of high profile people and celebrities endorsing the campaign) 

was innovative and created a zeitgeist that grew into a popular moving.  

The campaign made something as bureaucratic as registering to vote into an exciting journey of 

politicization and democracy in action. 

The use of social media as it had never been used before was perhaps the most innovative aspect of the 

campaign. " 

Contribution to European values: 

"The register to vote campaign was essentially about registering to vote in a critically important 

constitutional referendum. However the European values that the campaign contributed to are extensive, 

including 

Democracy; Democratic deliberation; Personal Agency; The rule of law; Respect for human rights and 

dignity; Respect for minorities non-discrimination; Justice; solidarity; equality ;tolerance"   

Website or promotional materials: 

Yes Equality Wesite http://www.yesequality.ie/  

http://www.yesequality.ie/

