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European Democratic Cit izenship Awards 2015  

Jury Guidelines  
 
 

The European Democratic Citizenship Awards celebrate civic engagement and 
annually reward innovative civic initiatives and actors whose day-to-day struggles give 
real substance to European values, create ownership of the public space and improve 
the lives of our communities in terms of democracy, social justice and universal 
access to rights. 
 
Our understanding of European democratic citizenship is built upon the Council of 
Europe vision, as a value-based lifelong process of ownership and belonging which: 
 

 includes all aspects of life in a democratic society relating to a vast range of 
topics such as education, culture, sustainable development, non-discrimination, 
inclusion of ethnic minorities, participation in society of people with disabilities, 
gender equality including the equal representation of women and men in 
decision making, etc; 

 
 guarantees that citizens and their organisations and movements, including the 

most disadvantaged groups, can participate in the life of their communities and 
the shaping of public policies at all levels, from local to the European. 

 
Four awards will be attributed falling under the following categories:  
 

1. The Campaign of the Year rewarding awareness raising or advocacy campaigns run 
in 2014, with a real and proven impact on community life or public action and a 
high potential of driving transformative change; 
 

2. The NGO of the Year rewarding non-profit organisations for innovative transnational 
activities implemented in 2014 that contribute to the development of education for 
democracy and Human rights in accordance with the objectives of the Council of 
Europe’s Charter for education to citizenship and education to Human Rights; 

  
3. The Personality of the Year rewarding individuals for their outstanding and 

emancipatory contribution to the democratic life, the social progress and the 
development of their community; 

  
4. The Media Initiative of the Year rewarding collaborative initiatives for, by and with 

citizens that, using different tools such as Internet, social media, audio-visual 
materials, contribute to enhance participation, foster informed citizenry, enable the 
development of civic space. Special attention will be given in 2015 to initiatives 
promoting freedom of expression. Professional journalism initiatives are not 
eligible under this category. 
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In order to ensure a smooth organisation of the jury meetings and deliberation, the jury 
will proceed as follows: 

 a first meeting will have mostly informative purpose about the initiative itself, 
the rules and procedures of the awards and the applications submitted. During 
this first meeting, the members of the jury will discuss upon and adopt the Jury 
Guidelines; 

 following this first meeting, the members of the jury will score all entries and 
send the personal ranking on the submitted applications by e-mail; 

 the top ranked four nominees per category will be then subject to open online 
voting; 

 a second meeting of the jury will take place after the closing of the online voting 
in order to decide upon the final ranking and winners of the awards. 

  
The evaluation should take into consideration the following criteria:  
 

1. Relevance of the content (tangible results, outputs and possible outcomes in 
terms of social and democratic change, objectives, target public, budget, 
partnership/sponsorship). 
 

2. Level of research and/or background of the subject (press coverage, website and 
social media stats, n° of direct and indirect participants/beneficiaries, 
evaluation results, multiplying effect, transferability, sustainability etc.) 
 

3. Ability to capture public attention (impact, scope, number of links in the 
media/social media etc.) 

 
4. Originality of presentation content (innovative methodology and/or use of 

technology etc.) 
 

5. Technical quality of communication (website, press clipping, podcasts, blogs, 
social media, pictures etc.). 
 

6. Accessibility of the initiative (to the target public and the general audience) as an 
added value. 


